
New Data Shows Women Love Their Side Hustles and It’s Not All About the Money

“Women in the Gig Economy 2018” Reveals Women Value Flexibility, Income and 
Entrepreneurship

SAN FRANCISCO, Sept. 7, 2018 /PRNewswire/ -- A new survey of more than 1,000 women 
with side hustles reveals that the top three reasons women choose independent work 
are: flexibility (44 percent), income (38 percent) and entrepreneurship (25 percent). 
Commissioned by BabyQuip (www.babyquip.com), Ruby Ribbon (www.rubyribbon.com) 
and UrbanSitter (www.urbansitter.com) “Women in the Gig Economy 2018” provides an 
in-depth look at a cross section of women who make income working side hustles either 
as their sole source of income or as a complement to full time work. The findings show that 
the majority (95 percent) of women with side hustles find the work fulfilling and nearly a 
third (32 percent) say they plan to continue doing independent flexible work forever.

The gig economy is steadily reshaping the workforce as evidenced by the May 2018 Gig 
Economy Index, which reported that roughly 40 percent of the U.S. workforce makes 40 
percent of its income through gig work. “Women in the Gig Economy 2018” sought to 
examine the landscape as it pertains specifically to women who have chosen side hustles 
to earn supplementary or primary income. The resulting data creates a snapshot of how 
and why women gig in 2018.

Flexibility First

When asked why they choose to side hustle, “flexibility” was the most frequent answer, 
with 44 percent of women indicating it is one of the primary reasons.

More specifically, when rating how important various aspects of their gig economy work 
was to them, 65 percent of respondents indicated flexibility is “extremely important,” with 
another 30 percent saying it is “very important.” In all, flexibility is important to 95 percent 
of respondents. What’s more, women with children under age 5 were more likely to select 
“more time with children” (54 percent), another form of flexibility, as the reason they gig.

“Even in an era of historically high employment, women are choosing a side hustle,” said 
Anna Zornosa, CEO of Ruby Ribbon. “In spite of the growing demand for full-time workers, 
these findings indicate that women are going to continue with their gig economy jobs, 
which offer them fulfillment and flexibility, as well as a satisfactory income.”

Income is Important

While flexibility is the leading reason women report they gig, income is a close second. 



Overall, 38 percent of women indicated they side hustle to “earn a good income.” When 
asked to rate how much importance they place on various aspects of their side hustles, 
“earning money” was most likely to be rated “extremely important” (66 percent).

More than half of respondents (54 percent) reported adding over $500 to their monthly 
household incomes through their side hustles. Most (57 percent) reported that their hourly 
earnings were below $20, with the balance (43 percent) reporting earning $20 or more per 
hour. Women were most likely to report they gigged between 5 and 9 hours a week.

Most women reported they are either “somewhat” satisfied (56 percent) or “extremely” 
satisfied (20 percent) with the money they earn. Only 12 percent of women report being 
dissatisfied with their earnings. The survey found that women who have been doing this 
work for 3 or more years enjoy higher earnings, with 59 percent earning $500 or more and 
over a third (36 percent) earning over $999 per month.

Women most commonly report that they use their side hustle earnings to cover general 
household expenses like mortgage and rent, car payments and food costs. When 
considering only age, women in their 20s are the most likely age group to use earnings to 
pay off student loans and other debt, while women in their 50s and 60s are the most likely 
age groups to use side gig income to save for retirement. The survey also found that most 
prefer to have an independent contractor relationship with the company that provides 
their side hustle opportunities (61 percent), rather than being traditional employees (12 
percent).

“The gig economy appeals to women of all ages, and we’re not surprised that the ways they 
use their side hustle incomes differs by life stage,” said Fran Maier, Founder and CEO of 
BabyQuip. “What excites us is that they enjoy this kind of work and we are looking forward 
to creating great opportunities for them at any age or life stage.”

Entrepreneurship is Evolving

Entrepreneurship was the third most popular answer (25 percent) to the question asking 
participants why they gig. More than half of the women surveyed (58 percent) rated “build 
my own business” as being “very important” or “extremely important.”

Additionally, respondents value the skills they are acquiring through their side hustles 
with 72 percent of women acquiring “customer service” skills and just under half learning 
various marketing skills, including sales (44 percent), marketing and advertising (43 
percent), social media marketing (42 percent) and public relations (41 percent).

“Side hustles aren’t new to women. Many were gigging before the term was ever coined,” 
said Lynn Perkins, CEO of UrbanSitter. “But with the availability of more robust gig 
platforms and marketplaces today, it is easier for women to find and succeed at side 
hustles that offer the flexibility and money they need, while also allowing them to acquire 
new professional skills and become entrepreneurs at any stage in life. It’s truly a winning 
proposition.”

For more detail on the survey and its finding you can see the full white paper entitled 
“Can’t Stop, Won’t Stop Her Side Hustle: Women in the Gig Economy 2018” at each of the 
site’s newsrooms.
Download the white paper at UrbanSitter, BabyQuip or Ruby Ribbon.



Download the infographic at UrbanSitter, BabyQuip, or Ruby Ribbon.

About BabyQuip

BabyQuip, formerly Babierge, is the leading baby gear rental service and marketplace 
serving traveling families visiting more than 250 destinations in the US and Canada. 
The company helps families pack light and travel happy by delivering and setting-
up exceptionally clean, quality baby gear. As a branded multi-sided marketplace, the 
BabyQuip platform enables on-the-ground “Quality Providers” to build a solid business 
renting gear that they own. BabyQuip is backed by Startup Capital Ventures, Quake Capital, 
Rostrum Capital, The GWC Innovator Fund, the Stanford-StartX Fund and several angel 
investors.

About Ruby Ribbon

Ruby Ribbon is an apparel company, focused on intimates, that sells its products 
nationwide through a technology-empowered network of Independent Stylists. True to 
its mission of supporting all women, Ruby Ribbon’s award-winning intimate apparel and 
on-trend fashion are designed for comfort, style and fit. The company supports female 
entrepreneurship by enabling each Stylist to operate her own business. Ruby Ribbon is 
backed by investors, including Trinity Ventures, Mohr Davidow Ventures and DBL Partners.

About UrbanSitter

UrbanSitter is an app and website that’s making it easier than ever for parents to find, 
book and pay trusted childcare, from date nights to full-time care. Only UrbanSitter taps 
into a parent’s personal network to connect them with sitters of friends, co-workers, 
moms groups and parents from their kid’s school—to find a sitter they trust. With more 
than 1 million registered users in more than 50 cities, UrbanSitter is solving the childcare 
dilemma for families everywhere. The company is backed by Advance Venture Partners, 
Canaan Partners, DBL Investors, First Round Capital, Match Group - a division of IAC, Menlo 
Ventures, Rustic Canyon, Aspect Ventures, A-Grade Investments and several angel investors.
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